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It doesn’t matter what you are trying to sell, the Internet is one of the best places to gain a 

following and build up a business beyond your wildest expectations. With an estimated 1.8 

billion users worldwide, the traffic potential simply cannot be topped. Unfortunately, siphoning 

off even an infinitesimal percentage of that traffic can prove exceptionally difficult and costly 

with the competition now found in traditional advertising locations. 

While Google Adwords used to be the place to go to gain incoming traffic and potential sales, 

this tool has proven quite flawed for new online businesses. Even the competition here is 

incredibly stiff and the costs can quickly outpace a new company’s ability to keep up 

financially. Add to this the fact that Google’s famous targeting isn’t quite as targeted as most 

businesses require and this option simply isn’t one that pans out for a lot of advertisers these 

days. 

So, the question is: How can you walk away from Adwords and still gain the traffic you’re after 

without spending a small fortune in the process?  

There is an alternative that’s cheaper, better targeted and growing in popularity in leaps and 

bounds. That alternative is Facebook. 

Before you fall into the trap of believing that a social networking site like Facebook couldn’t 

possibly produce results, take some time to review the facts. With millions of active users 

found the world over and an incredible variety of people interested in just about every niche 

under the sun, this venue is one that’s well worth exploring. 

Facebook advertising provides a whole new solution that produces amazing results for virtually 

any type of product and even for affiliate marketers. The potential this site has to offer is 
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relatively untapped and that social networking aspect makes its targeting ability fantastically 

precise. 

Facebook’s advertising program is to online and even brick-and-mortar businesses what 

Google was several years ago. It’s affordable, effective and produces the traffic businesses 

need to succeed in online marketing. It’s a whole Brave New World just waiting to be explored 

with an income potential that is exceptionally high. 

Using Facebook for advertising, however, is different than going through Google. In order to 

gain a steady and highly targeted traffic stream, you need to know strategies that can pay off in 

this arena. Facebook is all about its users and isn’t necessarily into the idea of working hard to 

please advertisers. In order to gain the rewards of Facebook advertising, you have to learn 

play by this social networking site’s rules.  

Learn the Facebook game and learn it well, and your incoming traffic will knock your socks off. 

The likelihood for an incredible return on investment is also nothing short of phenomenal. The 

truth is Facebook can produce the flow businesses need to do well online if businesses take 

the extra steps necessary to really accommodate that traffic and close the sales. 

There really is no reason to continue doing costly battle on Google when Facebook offers an 

alternative that works. We’ll show you how to make it fit what you do. 
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There are plenty of places you can turn to spend your online advertising dollars, so why should 

you choose Facebook. There are numerous reasons why this social networking site is ready, 

willing and very able to help you supercharge your business. The best reason to select 

Facebook is found in the fact that advertisers actually see results when they carefully craft 

campaigns for release on this site. Plus, they get their results for less money than Google 

Adwords costs to produce. 

If you’re not convinced that Facebook is right for you, a look at some basic numbers and 

potential spinoff benefits will make the edge this site offers clear. Facebook is not like anything 

else out there and it beats Google hands down for a number of reasons. From the potential 

exposure Facebook ads can receive to the viral potential of fan pages, the list of reasons to 

give this site a go for advertising just goes on and on. 

The exposure is amazing 

Imagine having the ability to reach out and touch millions of people with a single ad that 

doesn’t cost an arm and a leg to produce or release. If you select Facebook for your 

advertising needs, you won’t have to imagine. A simple look at this site’s statistics makes it 

very clear the potential the site has to offer. 

Facebook by the numbers 

Facebook is an incredibly huge online community with “residents” from just about every 

country in the world. This site experiences more monthly page views than even Google and its 
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design is different than any search engine can boast. The very things that set social 

networking sites apart from search engines are the strengths that make Facebook such a 

sound advertising choice. 

According to Facebook’s own press materials, this site is huge and it’s getting even bigger all 

the time. The statistics regarding membership and usage that are of interest to potential 

advertisers include: 

 Number of registered users 

As of 1st quarter of 2015 Facebook has an estimated 1.44 billion users who are considered 

active. This number continues to grow every month. That number, by the way, is more than the 

entire population of the United States, which the Census Bureau has pinned down to about 

309 million. 

 

 Daily usage 

An estimated 50 percent of active users take the time to log into Facebook each and every 

day. That’s some 200 million people coming to this site daily.  

 

 The amount of time people spend on Facebook 

This site isn’t one that people login to and leave right away. An estimated 1.44 billion minutes 

are spent by users on the site each and every month. This means a lot of time clicking through 

pages and gaining exposure to ads and plenty of other materials. 

 

 The global reach 

If it’s your intent to market to a global clientele, Facebook is the place to turn for assistance. 

This site has 70 different translations available for just about every country on the map. In fact, 

an estimated 70 percent of the site’s users are living outside of the United States. This means 

Facebook advertisers can target people living just about anywhere in the world or they can 

attempt to reach them all with a broad-based campaign. 
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Facebook’s overall monthly usage statistics make it one of the biggest players on the Internet 

today. If you’re ready to give up on Adwords, Facebook has the exposure your advertising 

needs to capture attention, siphon traffic in your direction and help you realize your sales 

goals.  

While the numbers clearly speak for themselves, there are other factors that make this site 

attractive to online marketers. The social aspect of the site can work as a powerful force in 

savvy advertisers’ favor. Plus, the targeting potential bores down deeper than a search engine 

could possibly pull off. 

1. About the viral potential 

Operating in a similar vein to sites such as YouTube and MySpace, Facebook provides 

advertisers and promoters the ability to see their information go “viral.” This means one user 

becomes a fan and in doing so tells their entire network of friends about a product, service or 

website. These friends, in turn, tell their friends, essentially providing a tremendous boost with 

word of mouth advertising. 

Courtesy of Facebook fan pages and the simple “like” button displayed on all ads, the viral 

potential on this site is amazing. If you are lucky enough to have your ads or information go 

viral, you can gain a number of instant benefits that money just cannot buy. Since this form of 

advertising is word-of-mouth, friends of friends tend to see it as genuine and trustworthy. 

Facebook is actually designed to lend itself to viral marketing campaigns. When one user 

clicks on the “like” button for an ad or joins a fan page, that user’s friends can see the action on 

their own news feeds. This, in turn, can pique that user’s friends’ curiosity and entice them to 

check out the link personally. If those people choose to join a fan page or decide to “like” an 

ad, all their friends can see that action and the process repeats itself on a scale that is 

potentially much, much larger. 

If your ads or information manage to “go viral” on Facebook, your potential for incoming traffic 

and sales can go through the roof. This is especially so if you have taken the time to 



 
 

 
 

7…………………………… 
 

complement advertising efforts with a fan page that boasts direct links to your business 

website. 

All the benefits of good old fashion word-of-mouth advertising are alive and well on the Internet 

and can be found on Facebook if you play your cards right. We’ll get into fan pages and 

building a following later, but keep it in mind that you just can’t create this kind of advertising 

offshoot on Google, or pretty much anywhere else for that matter. 

Facebook’s social networking features make it stand out as a tremendous asset to businesses. 

This can be the case whether they advertise or not, but coupling the two is often the best 

strategy. We’ll get into the whys behind this a little later. 

2. A brief introduction to Facebook targeting 

We’re going to go into targeting in depth a little later, but it’s fitting to mention it briefly here 

where we’re discussing the advantages of Facebook. This social network is able to help 

advertisers bore down deeply into its user base and target ads toward very specific types of 

people. Since it is a social networking site first and foremost, it makes sense that Facebook 

would have this ability.  

Unlike Google that only relies on keyword matching, Facebook can help advertisers reach 

people based on their age, geographical location, interests, hobbies, age and so on. Interest-

based targeting can be especially useful for advertisers with distinct products or services that 

don’t appeal to a general audience. 

One of the biggest benefits of Facebook’s targeting is its potential ability not only to gain 

results, but also to save money for advertisers. The targeting ability on Facebook is so precise 

that “wasted” clicks are not generally a concern. The reality is if an ad shows up on a user’s 

progress through the site, Facebook has very good reason to believe that person would have 

an interest in the product or service being offered.  
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While the targeting works well for advertisers, it also speaks to Facebook’s desire to make the 

user experience better. It truly strives to only display ads to its users that those users are likely 

to enjoy seeing or learning more about. The long and the short of it is Facebook’s targeting 

methods are exceptional for users and they’re fantastic for advertisers who are serious about 

zeroing in on certain demographics. 

3. About Facebook’s future growth outlook 

With thousands of new users coming online to Facebook each and every day, this site’s 

potential for continued growth is extremely high. While other social networking outlets have 

come and gone, Facebook has been around since 2004 and shows no signs of slowing down. 

While it might not always be the advertising goldmine it is today, users don’t seem to be in any 

danger of seeing this site loose footing or popularity any time soon. 

So, what kind of people can you find on Facebook? 

As Facebook continues to grow, the demographics behind the site are absolutely amazing. 

Facebook is used by advertisers just like yourself, working people, stay-at-home mothers, 

families, school-age children, retirees and more. From celebrities and political figures to the girl 

next door, Facebook appeals to them all. Plus, it slices across geographical boundaries and 

includes members from nearly every country on the planet. 

Why is this so? What makes it appeal to such a cross section of societies all over the world? 

Facebook offers a number of unique features that combine to make it a powerhouse on the 

Internet. This site’s popularity is attributed to: 

 Its ease of use 

While Facebook has gone through some user interface changes that haven’t been all that 

popular, the site overall is fairly easy for users of any age to navigate. Facebook is very good 

about talking its members through just about any action they’d like to take. 
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 Its dedication to creating good “experiences” for users 

From the extensive options on member pages to the fierce policing of advertising, Facebook is 

all about serving its members with an incredible online experience. Not only does it enable 

people to connect with each other, it also personalizes the experience every step of the way. 

 The membership base 

With1.44-plus billion people on the site from all over the world, it’s hard for a new user not to 

be able to find friends to connect with on this site. Families use it to stay in touch. Newspapers 

use it to tout their latest headlines. Politicians use it to let constituents know about their latest 

votes. Businesses use it to let their customers know about promotions, giveaways and 

upcoming sales. Organizations use it to spread information about fundraisers, causes and 

more. The potential uses for a basic Facebook account are virtually endless. 

 The niche groups 

Facebook is a social networking site first and foremost. It enables people to connect with 

individuals they know and those they don’t. The latter is often obtained through niche groups 

where members share a common interest. From pages dedicated to certain celebrities and 

books to those that tout a certain political view, the groups to join number in the thousands and 

thousands. Group selections are also added to all the time, making the possibilities nearly 

endless for niche advertisers. 

 The applications 

Facebook offers a ton of applications that users can take advantage of to personalize their 

experience. These range from games like Mafia Wars and Kingdoms of Camelot to family tree 

builders and beyond. Name an interest and Facebook is likely to have a free application to go 

along with it. If it doesn’t, chances are high that a developer is working to create one. 

 The graphics abilities 

Facebook enables users to easily upload and share photos and videos with their friends and 

families. While copyright laws apply, Facebook has proven itself an incredible forum that 

allows members to literally share their lives with friends and family all over the globe. The 
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graphics abilities also lend themselves well to advertising efforts using fan pages that dovetail 

with ads on the site. 

 The customization features 

When users sign up for Facebook, they are free to customize their experience in just about any 

way they choose. They can set parameters for the things they see, who can visit their own 

pages, what applications they’d like to use and more. The level of control provided makes 

Facebook very popular among its users. 

 The friend-finding ability 

Half the fun of using Facebook is found in the many ways people can connect with old friends 

and family using the site’s built-in tools. Members might spend hours sourcing the membership 

base for old elementary school acquaintances or co-workers. 

Since 2004, Facebook has been working hard to establish itself as a true online community. 

The result of its efforts is an online site that’s millions strong and growing all the time. For you, 

the advertiser, the potential for earnings here is high. All you need to do is explore the 

possibilities and learn how to tap into them. Once you do, your potential for traffic creation can 

blow the doors off Google while still keeping your costs low. 

4. A look at the competition 

Like any advertising arena, there is some competition. Advertisers, however, are often amazed 

at how little competition there really is on Facebook. Since it is tricky to get a successful 

campaign going on this site without knowing some secrets, many advertisers turn away and 

stick with mediocre results Google can produce. 

This is a mistake. The competition in certain niches is nil on Facebook, but this is not the case 

on Google where thousands of advertisers compete for ranking and position while pouring their 

money into a pit that may or may not produce results. Facebook obtains an estimated 39 billion 
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page views a month. It costs less than Google Adwords and at present it only has about 1/20th 

of the advertisers fighting for placement that Google does. 

The lack of competition on Facebook might be good news for Google at this point, but it’s also 

good news for you, too. Remember that 400 million active users? Now is the time to launch 

Facebook campaigns and carve your niche without the fierce and costly competition found on 

Google. Facebook has the users and the opportunity just waiting for those who are savvy 

enough to climb on board. 

Even in niches where Facebook has competition, advertisers often find the costs for placing 

successful bids are much less. This is because Facebook is really just now launching its 

advertising efforts and its pricing point is lower. Some marketing experts say that Facebook is 

today’s Google Adwords from about five years ago. 

The time to get in on this advertising platform is now while the pricing is low and the 

competition is not as fierce. It won’t be long before others discover the potential Facebook has 

to offer. Once attention is turned in this direction, the competitive nature of the site is likely to 

go up along with costs. 

To get started launching your Facebook campaigns, you need to have a good understanding 

of how this advertising program works. It is different than Google and other similar online 

venues for advertising. The differences, however, are what make the potential so very high. 
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While there’s no doubt that Google is still the king of the hill when it comes to online 

advertising, there are a number of compelling reasons why Facebook is an avenue well worth 

exploring. The truth is Facebook might just turn out to be the challenger that knocks the king 

off the hill. 

Some of the reasons that make this choice a solid one for most advertisers include: 

 The lack of competition 

Google is an extremely competitive arena that some advertisers no longer have the means to 

compete in. Facebook has an advertising base that is just a fraction of Google’s at this time. 

While this might not (and probably won’t) remain so, the timing is perfect for advertisers to 

check into Facebook’s potential. 

 The lower costs 

Because Google is so competitive and the volume of ads is so high, it can cost advertisers a 

fair amount per bid to see results. Facebook advertisers can pay pennies and still gain a 

tremendous amount of traffic for their efforts. 

 The targeting 

Yes, Google offers targeting. It doesn’t, however, enable advertisers to bore down into a user 

base that is 400 million strong. The ability to target on Facebook is much more well-rounded 

and can truly help advertisers reach the audience they are after. 
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 The potential exposure 

Facebook technically has more page views a month that even Google. This means the 

potential for exposure is very high. 

 The easier placement 

Facebook doesn’t necessarily use the hard-to-follow and always changing algorithms for ad 

placement that Google does. Thanks to this, advertising efforts aren’t likely to go out of the 

window at a moment’s notice like they can on Google. 

 The social aspects 

Google is a search engine. Facebook is a community-based social networking site. This 

means Facebook advertisers have a greater ability to reach out and really connect with their 

customers. The spinoff benefits from this difference alone can be amazing. Google just won’t 

give advertisers the ability to enjoy a running conversation with their followers. It also won’t 

enable this “free” advertising platform. 

Google might still be the first venue people turn to when they need to advertise online, but it’s 

no longer the only game in town. Facebook provides a number of benefits that search engines 

cannot compete with. This site enables advertisers to truly reach the demographics they are 

after and enjoy the benefits of highly targeted ad placement. In addition, the social networking 

aspect delivers an incredible spinoff benefit that can drive more business in an advertiser’s 

direction. 
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While Facebook does have some restrictions on the types of ads it will accept and the 

advertisers it will allow to use its site, these ads are beneficial for just about any use 

imaginable. Facebook ads are ideal for: 

 Online businesses 

If it’s your intent to drive traffic and potential sales to your website, Facebook can help you get 

the job done. When ads are well crafted and place, they will send traffic your way. This leaves 

the ball in your court to make the sale. 

 Brick-and-mortar businesses 

Even if you own a small shop that doesn’t offer direct online sales, you can still benefit from 

Facebook ads. The geographical and interest-based targeting provided by this site provides 

the options that brick and mortar businesses need to succeed. You can use Facebook to 

promote your company’s website and generate walk-in sales, appointments for services and 

so on. You can also use it to up your level of connections with your clients and keep your 

company name in the forefront of customers’ minds. 

 Affiliate marketers 

Facebook is very friendly to affiliate marketers. As long as the products being touted fit within 

Facebook’s guidelines, there’s nothing to prevent an affiliate from getting the word out about a 

product or service. This advertising source, in fact, is ideal for affiliate marketers who wish to 

reach out to rather unique niches. 
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 Organizations  

Facebook is a great venue for organizations to advertise their missions, causes and need for 

funds. It is also a fantastic place for organizations to create an online following that might 

provide support when it’s needed the most. 

 Politicians  

Facebook ads for politicians are really gaining traction. If you need to promote a campaign, this 

is a great way to reach out to Internet users in your geographical area. 

 Artists  

Bands, celebrities and other performing artists use Facebook to promote their upcoming and 

new releases. They may also use this site to announce upcoming appearances, special events 

or other promotions. 

Facebook provides a tremendous outlet for advertising almost anything. There are a few 

things, however, that don’t fly on the site. 
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Potential advertisers need to be very clear on the fact that Facebook is all about its users. Ads 

are a sideline on the site, not the primary concern. With this in mind, Facebook requires that its 

accepted ads enhance user experience – not detract from it. 

There are certain types of advertisements that are not allowed on the site or are restricted in 

their targeting placement. They include: 

 Tobacco ads 

Facebook prohibits the use of tobacco ads on its site. 

 Pornographic ads 

Facebook has very strict restrictions on the placement of these ads. It is simply not the venue 

for this kind of advertising. 

 Alcohol ads 

While Facebook does allow these, the targeting must be set to only hit people of legal drinking 

age or above in the desired geographical regions. This means American ads can only target 

the 21-and-up crowd. Canadian ads are restricted to 19-year-olds and up. 

 Misleading ads 

If ad copy is misleading, false or loaded with hype, Facebook is not going to accept it. If ads 

are accepted and later found out, advertisers can anticipate that their accounts will be banned. 

Facebook is very sincere in its intent to protect its members. 
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 Illegal or illicit products 

Don’t even try this – Facebook is not going to accept the ads. It also will not accept ads for 

unlicensed pharmaceuticals. 

 Scams  

Advertisers who try to run scams will have their ads taken down and their accounts banned. If 

you are an affiliate marketer, it is extremely important for you to make sure your advertised 

products are reputable. 

Facebook offers a complete listing of what types of ads it will not allow placed on its site. If you 

question the likelihood of acceptance for your ad topic, make sure you read the fine print in the 

regulations closely. 

If you’re ready to really dive into this potential goldmine, keep reading. Next, we’ll talk about 

getting a Facebook account going. Then we’ll delve into the overall Facebook Ad program and 

how you can put it to work for your business. 
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Thanks to the tremendous population on Facebook, this site offers potential for just about any 

business imaginable. Making a campaign really work, however, does take some finesse. Not 

every ad or niche is going to prove to be an instant winner. There are some strategies you can 

use that can increase chances for success though. 

To make Facebook ads pay off, you have to plan your campaigns with care. You also need to 

be very well aware of the target audience you’re going after. The more specific you are about 

who you are trying to reach, the better Facebook is likely to work for you. Also, it’s a good idea 

to set an advertising budget in place. This will help you control your costs more efficiently. 

Before you get started, however, it’s smart to have some stated goals in mind. 

1. Set your goals 

When you’re getting ready to launch any advertising campaign on Facebook or anywhere else 

for that matter, you want to have goals in mind. When you set clearly defined parameters, you 

will have a yardstick by which to measure results. 

If you’ve never set advertising goals before, you do need to be realistic about what to expect. 

Average conversion rates for pay-per-click advertising run between 2 and 3 percent. This 

means for every 100 people that see an ad, two to three people actually click through. 

Facebook ads can produce much higher results if they are put together properly, but for your 

initial goal setting you might want to stick with slightly lower expectations. 

Other parameters to define include: 
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 The purpose of your campaign 

Are your trying to actually sell something or are you trying to gain followers for a particular 

political campaign or point of view? Your ad’s purpose will help you set goals that help you 

better determine if a campaign is working. 

 Your desired sales or “join” results 

Are you trying to gain 10 more sales a month? Or, are you looking for 1,000 new people to 

sign up for a candidate’s fan page and newsletter? Set your expectations to help guide your 

campaign efforts later. Do keep expectations reasonable, based on the typical conversion 

rates we’ve already discussed along with your estimated click-throughs based on Facebook’s 

formulations. 

 How much you are willing to spend to enjoy the desired results 

We’ll get more into budgeting details later, but it’s a good idea to start thinking about what you 

can spend and the results you want to generate with that money. 

2. Tips for planning your campaign 

As we’ve already discussed, Facebook cuts right to the chase with advertisers. The very first 

thing you need to do to get started with this program is to create your ad. Before you dive in 

though, you’re going to want to do a whole lot of brainstorming about your campaign, the 

results you’d like to see, the money you’re willing to spend and the audience(s) you want to 

target. 

The following tips can help you better plan out your campaign: 

 Identify your product(s) 

If your business sells one thing, this step will be easy. If you are an online marketer with a 

virtual store that specializes in a wide variety of products, you might want to pick some of your 

top sellers, new introductions or items you’re trying to move through sales. Whatever the case, 
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have a clear picture in your mind of what exactly it is you are trying to promote and what you’d 

like to achieve from your efforts. 

 Consider using multiple ads 

While Facebook will ask you to enter each ad separately, you can technically create a 

“campaign” that includes a number of different variations. This will enable you to try out 

different tactics, products and wording to see what works and what doesn’t. You can also set 

different ads in your campaign to appeal to slightly different targeting groups. This will help you 

better see what demographics covert more readily for you on this unique website. 

 Set your timeframe parameters 

If you’re representing a multinational business with an endless advertising budget, you might 

not have to worry about this. For the rest of the advertising world, however, it’s a good idea to 

set a timeframe during which ads will appear. Even if you have a massive budget, a closed-

ended campaign gives you a timeframe to work within to test ad effectiveness and really 

determine what works and what doesn’t. 

 Make sure your landing page is appropriate 

Facebook can and will generate clicks to a landing page or home page. It will not, however, 

close the sales for you. With this in mind, you need to make certain your pages are truly 

designed to sell and also fit Facebook requirements. We’ll get into Facebook’s rules for landing 

pages a little later, and also offer up ideas to close the sales. Both are very important for 

enjoying success with advertising on this site. 

 Review Facebook’s rules closely 

Facebook is very, very picky about the ads it allows placed on its website. Make sure to review 

the rules inside out and backwards as you brainstorm your campaigns and set your ad 

wording. Facebook does detail its regulations in depth on its site. 

 Set reasonable expectations 

As it is with Google Adwords, Facebook campaigns don’t always pan out the way advertisers 

would like them to. This can be a result of poor wording in an ad, weak headlines, images that 



 
 

 
 

21…………………………… 
 

don’t catch the eye or failure of the landing page to actually sell. As you go along, you may 

need to tweak these things to gain the results you are after. With this in mind, set your initial 

expectations reasonably. 

 Plan other strategies to dovetail with advertising campaigns 

Having a fan page established and your own Facebook account to generate “friends” can 

prove essential for advertising success. These free marketing forms can gain you a great deal 

of interest, traffic and sales, as well. When the free advertising ability on Facebook combines 

with paid ads, the combination can really produce pleasing results. 

 Consider split testing to the same demographics 

We’ll go into the details on this later, but running two similar ads for the same target group can 

help you very quickly see what works and what ideas don’t entice viewer action. 

 Be willing to tweak 

To gain the best results with Facebook ads, you may have to tweak your campaigns, try 

different wording choices, and select slightly different targeting parameters. Don’t be afraid to 

make changes as you go along and discover what works and what doesn’t for your particular 

niche. 

The more carefully you plan out your campaign, and the more flexible you are willing to be, the 

better. As you work with Facebook ads more closely, you’ll discover what sells and what 

doesn’t. 

3. Determining your target audience 

The true power behind Facebook advertising involves the level of targeting this particular 

vehicle is able to provide. The targeting, however, is only as good as the information 

advertisers provide. 

So, how can you make sure your ads reach the people who really need to see them?  
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As you consider your parameters consider such tips as: 

 Understand who your product’s known users are 

Don’t overlook the obvious when you set your targeting information. Be sure to hit those 

people who are most likely to have an interest in your products and/or services. 

 Keep potential “gift buyers” in mind 

If you sell toddler toys, for example, create ads that target not only parents, but also 

grandparents, aunts, uncles, cousins and so on. Try to hone in on the potential gift buyers and 

make it clear why your product is the best thing since sliced bread for them to purchase. You 

may want to create two different ads with different parameters to reach different target 

audiences for the same product. 

 Be very careful about geography 

Let’s say you’re advertising a brick-and-mortar business in Tampa, Florida. As you set your 

geographical demographics, be very careful to limit the scope. There’s no reason for you to go 

after an international crowd. While doing so might increase your website traffic, it’s not likely to 

increase sales – unless you ship internationally.  Plus, if you’re paying by the click, those 

“wasted” clicks can end up costing you a whole lot of money you don’t need to spend. 

 Try splitting demographics into multiple ads 

To find out what works for targeting and what doesn’t, running multiple ads with slightly 

different parameters can be useful. If you do sell toddler products, create an ad for American 

parents and another to target buyers in the 50 plus age category. You might find one works 

better than the other or that both offer tremendous results. 

 Clearly define and understand your market for each of your ads 

This will help you better focus your advertising efforts to reach your target audience and will 

also help you write better copy to capture interest. 
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Once you have your target audience in place, it’s time to think about dollars and cents. 

Budgeting is a big concern for most advertising campaigns. Fortunately, Facebook tends to go 

easy on its advertisers in this regard. 

4. Setting your budget 

Facebook advertising actually involves a behind-the-scenes auction. Advertisers set their daily 

budget and also set their “bid” amounts. The bids define the amount of money an advertiser is 

willing to pay to receive a click through or a thousand page impressions. 

Bid amounts are generally set in a range that enables ads to compete against others when 

pages are generated for members of the target audience. To gain an impression, Facebook 

takes all the bidding ads that fit the parameters and awards the impression to the highest 

bidder. If a click through occurs, the cost will be the final bid amount. This, by the way, is often 

less than what advertisers say they are willing to pay. Facebook won’t automatically jump to 

the highest amount a winning bidder offers – just enough to win the auction. 

Winning ads, however, also involve more than just financial bids. Factors that go into which 

ads appear on a page also include: 

 lThe more attention an ad receives, the more likely it is that ad will win subsequent bids. This 

isn’t to say that new ads or declining ads won’t appear; they just won’t appear as often. 

Tweaking declining ads through Facebook’s editing tools can make a difference here. 

 Quality  

Ad quality on Facebook is determined by feedback from users. The more people who “like” an 

ad, the more likely it is to win a bid. It is recommended that advertisers create very compelling 

ads and work hard to building their reputations so their “like” stats rise. 
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With the importance of bidding price in mind, setting a budget for Facebook advertising needs 

to take this factor into account. To make sure your stated budget with Facebook fits your 

finances, consider such points as: 

 Your overall budget 

Based on your company’s own financial information and budgeting; set a dollar amount for 

your campaign that is reasonable and easily affordable. Since some tweaking may go along 

with initial ad flights, it’s often best to lowball the number originally so you can enjoy room for 

error in the beginning. You can go back and adjust budgeting later if you’re pleased with the 

results. 

 The number of ads you intend to run 

If it is your plan to run multiple ads targeting different demographics, you’ll want to divide your 

budget accordingly. You may want to lowball each budget and then watch the results to 

determine which ad or ads to continue with and which ones to let go without further costs. 

 How long you want ads to run for 

Keep in mind that advertising sometimes takes a bit to catch on. Even still, many Facebook 

advertisers have seen great results in as little as a few days. Be realistic and be willing to 

tweak ads quickly if they are not performing well after a day or so. 

 Your desired bid amount 

Facebook will recommend suggestion bid prices and ranges. The advertising program will also 

show you how many impressions or clicks that your budget price combined with your bid price 

can help you generate each day. Make sure these numbers provide you the greatest amount 

of exposure for the cost. 

Do remember as you set your budget amount that Facebook has a very low entry point for 

advertisers. You can technically get an ad out there for as little as $1 a day. Facebook tends to 

recommend a budget of at least $50, but you can adjust up or down based on your own 

financial requirements. Even a $1 ad can generate sales if it is well targeted, well crafted and 
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well placed. The more money you spend, the greater your chances of seeing large traffic 

increases based on paid advertising. 

5. About bidding ranges 

As we’ve said, winning “bids” are selected based not only on financials, but also on the quality 

of the ad in question and its past performance. While Facebook does suggest bid ranges to 

help advertisers win auctions and gain placement, these numbers are sometimes set higher 

than they really need to be. 

If an ad is found in a tight niche with little or no competition, bid as low as possible to save 

money and increase return on investment. Should the competition for the niche and targeted 

demographics be very stiff, consider following Facebook’s recommendations. If necessary, go 

higher. This isn’t likely to be called for often though. 

Regardless if the bidding range you select, do take the time to follow up and track campaign 

results. You may find that you’ve set your bids too low to gain the exposure you’re after. If so, 

increase the bid range slightly and track those results. You may also find that you can lower 

your bids, save money and still get great results. Keep track of the numbers to see for yourself 

what works and what might not. 

Overall, Facebook does provide a very economical way to get going with online advertising 

that is effective and highly targeted. 

Facebook is very serious about serving its users with a community that’s tailored to them – not 

advertisers. While it welcomes advertisements and is happy to help businesses flourish, it 

does have its own unique set of rules about how ads should be put together, the pages they 

lead to and so on. 

To enjoy success and approval of your Facebook ads, you have to understand the rules and 

follow them to the letter. Facebook is not unwilling to ban accounts, nor is it shy about turning 

down advertisements that don’t fit its criteria. 
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Facebook presents a number of advantages for advertisers that standard platforms simply 

cannot compete with. On this site, advertisers can actually reach out and create relationships 

with their customers if they so choose. Try doing this on Google! You’re not going to get very 

far. 

The social networking advantage is what really makes Facebook a potential powerhouse for 

advertisers. Learn how to make these free efforts dovetail with your advertising campaigns and 

the instant results and residual effects can really supercharge your marketing efforts. 

To get the most out of Facebook, advertisers will want to have their own accounts set up so 

they can create group pages and interact with their followers. It is also possible to use your 

initial Facebook page as your “fan site” of sorts. If you intent to promote a wide variety of 

products and different websites, however, you’ll need to know how to make group pages for 

each effort.  

Do not overlook the potential the social aspect of Facebook and what it can do for your 

business. When you take advantage of this aspect, it can produce a number of benefits that 

can increase sales just as readily as paid advertising in some cases. 

Creating a group page 

This is a fairly easy process to undertake once you have a Facebook account established for 

yourself or your business. There are a number of advantages to going ahead and making a 

group page or pages rather than using your specific Facebook account to attract “friends” and 

fans. They include: 
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 Easier management 

Group pages enable a lot of hands-on management if you so choose. This can help you craft 

an online persona for your products or services with ease. 

 Better targeting 

If you are using a personal Facebook account to launch ads for affiliate marketing, for 

example, running your main account as your contact place for customers can become very 

confusing. Chances are you don’t want your customers to see wall posts from your old high 

school buddies. 

 Ability to promote multiple products more easily 

When you just go ahead and use group pages, you can do so for multiple products. This 

means if you have a website that sells video games and another than markets insurance 

products, you can keep them very separate on Facebook. 

The actual process of creating a group page is very simple. Like most aspects of Facebook, 

the interface will walk you through step-by-step. To create a group that members can join and 

become fans of just go under your profile and look for “Groups” in the left hand side of the 

screen. 

This will bring up the “Groups” page. Click on the “Create a Group” button to get started. 
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6. Step 1: filling out basic information 

 

Once you’re on the group page, just fill out the form and be as specific as possible about the 

purpose of the group. The first step in the process just calls for basic information, such as the 

group name, description, type, recent news and geographical information, if applicable. Do 

bear in mind that groups may not attack a specific person or group of people. 

7. Step 2: customize your group 

Once your group is created, you’ll want to set the permission levels for different features, such 

as writing on the wall, displaying events and enabling photos and videos. 

The second step involves a lengthy form that will take you a few minutes to fill out. The most 

important field on this involves the “access.” You have three options: 
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 Open – This will enable anyone to join your group and invite others to do so. This particular 

choice can be especially beneficial for advertisers who wish to gain a big following. 

 Closed – This option requires administrator approval for new members to join. It does, 

however, enable anyone to search for and see the group description. 

 Secret – This choice will hide the group from searches and will only allow membership by 

invitation. This might work well for “exclusive” promotions, but overall it’s probably not a good 

choice for advertisers. 

8. Step 3: invite people 

The last step involved in creating a group page is actually getting followers to join. Facebook 

enables you to invite all of your online friends and you can also import email addresses, which 

is a great option if you have an email string going. 

You can also take steps to promote your group pages and increase their membership 

numbers. To do this, consider an approach that targets both Facebook and other venues. Tout 

your new group page by: 

 Including it on your business website(s) 

 By adding a line to your business cards and written correspondence 

 In your e-mail signature block 

 In your other advertising campaigns 

 In your Facebook advertising – you can even launch a campaign to do just that 
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We’ll go into more depth about cross promoting your Facebook efforts shortly. There are some 

great ways to bring members to your pages from the outside world. They can all benefit your 

business and your potential return on investment. 
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Putting together a fan page to dovetail with your advertising efforts is the best way to take full 

advantage of the Facebook experience. A fan page will enable you to reach out and speak 

directly to your “friends” with information that can really supercharge your advertising efforts. 

What you do with a fan page and how much mileage you get out of it is completely up to you. 

Some of the ways you can use this page to generate more interest in your products or services 

include: 

 Using it to promote sales 

You can let your fans quickly and easily know about new promotions and sales by writing on 

your wall and directing them to your home page. 

 Using it to provide useful or important information 

If you sell baby products, for example, you can use your fan page as a mini-blog of sorts to 

keep your friends updated about news related not only to your products, but also babies in 

general, neat nutritional developments, general news related to the topic and so on. 

 Using it to create a sense of “community” among your followers 

If you really want to generate a back-and-forth, open feeling among your fans, enable posting 

on your wall from members. Let them share their own news, bits of information and praise or 

even constructive criticisms about your products. Even the negatives can benefit you greatly 

by boosting your credibility and making your product users know you truly want to hear what 

they have to say. 

 Using it to create lasting relationships 

When you create a fan page and use it to foster back-and-forth communications, you will 
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discover that you are actually relationship building. This can result in a faithful clientele that 

sticks with you and your products. In turn, this sense of loyalty can develop into word-of-mouth 

advertising that will really help boost your sales. 

 Using your page to generate a buzz 

Entice your fans to invite other potential members by running special promotions. Give special 

discounts to Facebook fans, consider a giveaway, and offer a link to a contest you’re running. 

The more you use your fan page to create excitement about your products or services, the 

more likely it is your information will go “viral.” 

 Building your credibility and the “value” of your ads 

When your fan base grows, the credibility of your ads will rise along with this. Having a strong, 

growing and loyal fan base can help you gain more auction wins, more exposure and will help 

your business grow accordingly. 

Taking the time to interact with group members, add status updates and read over comments 

is “work,” but it can pay off with big results. The more loyal of a following you create, the more 

likely it is your advertising efforts will pay off now and in the future. Plus, you just might gain 

the benefit of word-of-mouth advertising. Don’t overlook the power this particular force can 

have on Facebook or any arena for that matter. 
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What Facebook’s fan pages really enable businesses to really do is take advantage of good, 

old fashion word-of-mouth advertising. While Facebook is an online “community,” it is a 

community nonetheless.  

Think of your fans as your customers in the real world and the millions of other users they are 

connected to as potential customers. When you wow those you already serve, Facebook 

makes it very easy for those happy clients to share their pleasure with their own friends. 

Do be very mindful of the fact that Facebook can be a double-edged sword. If you don’t live up 

to your advertising promises, keep your credibility high and foster relationships, that 

“community” atmosphere can come back to bite you. Your customers can just as easily share 

their displeasure with hundreds of others who know hundreds of others and so on.  

If you treat Facebook’s social aspects with the respect they deserve and keep your reputation 

high, this site can pay off with incredible returns on your investment. While your social 

networking efforts might never replace the need to advertise, they can dovetail well and help 

you see the result you’re after. 
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If you have created a Facebook account and a fan page to go along with your overall 

marketing strategy, you’ll also want to promote your page to gain a greater following. 

Remember, announcements on your fan page about upcoming sales, giveaways and big news 

cost you nothing to send out to your fan base. It behooves you to grow your base by as much 

as possible. 

There are many potential ways you can cross promote your activity on Facebook with other 

off- and online efforts. To make sure your Facebook fan page gets the attention it deserves, 

consider: 

 Including your membership status in all your advertising efforts elsewhere 

Mention your Facebook affiliation in your television, radio, newspaper, billboard and other 

commercials. You can also include fan page information in fliers, e-mails to clients and so on. 

 Putting a link to your fan page on your website 

If you’re looking into Facebook ads, you have a website to link to. Use this site to its full 

advantage by cross-linking it back to your Facebook fan page. This can help you gain a 

following on this site from your regular visitors in addition to those you connect with on 

Facebook. 

 Linking Facebook to other accounts 

If you also use Twitter, for example, you can easily link the two. Use Twitter, for example, to 

make quick updates to your Facebook fan page. In doing so, you may also get your Twitter 

followers to join you on Facebook. The two social sites are very different, but they play off each 

other quite well for advertisers’ purposes. 
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 Including your Facebook information on your business cardsIf you have cards, make sure 

to mention that you’re on Facebook. This is a great way to bring people online to hear what 

you have to say even if they haven’t been on Facebook before. 

 Using your email string to your advantage 

If your sales site has an active mailing string, use it to let members know they can now find you 

on Facebook. This is an excellent way to increase the power of your string. You can even use 

Facebook to cross promote to your email string and solicit new signups for direct mail pieces. 

The potential for cross promotions with Facebook is limited only by your imagination. Once you 

have a fan page up and running, make sure you announce it from the rooftops and keep on 

doing so. 

While it’s true that either advertising or social networking efforts can work on their own rather 

well for Facebook advertisers, it is often best to combine the two. 

When social networking dovetails with advertising campaigns, both efforts can combine to: 

 Drive more highly qualified traffic to the desired website 

 Increase interest in the product or service 

 Work together to create a “viral” effect 

 Boost the credibility of the product, service or advertiser in general 

 Essentially, advertising campaigns and social networking efforts can feed off each other and 

fuel greater overall success. This is good for advertisers and their potential to see a 

satisfactory return on investment. 
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Facebook ads are a relatively unexplored outlet for advertisers who want to reach an audience 

that is nearly endless. To take full advantage of the potential these ads have to offer, you need 

to plan your campaigns with care, adhere to the rules laid out by Facebook and be willing to 

carefully tweak your efforts to gain maximum results. 

When you use Facebook to its full potential you can: 

 Save money on your advertising costs 

 Reach an audience that is estimated to be 400 million and growing 

 Target your efforts down a specific city, age of viewer and set niche interest if you so desire 

to produce highly qualified incoming traffic 

 Set bids that truly fit in with your budget and actually see results 

 Develop relationships with your customers through fan pages that enable you to reach out 

and directly communicate with them 

 Generate word-of-mouth advertising that can really supercharge your overall marketing 

efforts. 

 Increase your return on investment 

 Gain the exposure you’re after 
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When Facebook is your desired advertising platform, the potential is virtually endless. Follow 

this site’s rules and take the time to gauge what works with your ads and what doesn’t. Make 

necessary adjustments along the way and exercise a little patience. Once you learn how to 

harness the power Facebook has to offer, your click through rate is likely to go through the roof 

and put Google to shame in the process. 

Remember there is no set formula for making Facebook pay off for any particular niche or 

demographic. Sometimes it will take a little trial and error to see the results you are after. Since 

this arena is largely unexplored, it offers you a world of potential to advertise your products, 

services or causes no matter what they are. 

Good luck - and if you have any questions - just drop us an email at: 

 

appman@the-app-man.com 

 

Click here to discover the lucrative strategies for 

building a solid network of customers and a loyal 

following of repeat buyers with FacebookMarketing 

 

http://the-app-man.com/index.html
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